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ABSTRACT 

Consumption pattern denotes the regular behaviour and trends that individuals or 

groups display in their selection and utilisation of goods and services. These behaviours 

are shaped by a multitude of factors including cultural norms, economic conditions, 

personal preferences, and technological advancements. Grasping these patterns is vital 

for businesses and policy makers to forecast market demands, customize products and 

services, and devise effective economic strategies. This literature review delves into 

existing research on consumer behaviour concerning durable goods, emphasizing the 

factors that influence purchase decisions in rural areas. It identifies key determinants 

such as product attributes, social influences, cultural contexts, and economic conditions 

that shape consumer choices. The review also underscores the cyclical nature of 

durable goods consumption, highlighting its sensitivity to economic fluctuations. By 

synthesizing findings from various studies, the paper offers a comprehensive 

understanding of the dynamics affecting durable goods consumption and proposes 

directions for future research in this field. 

Keywords: Rural consumer, Consumer behaviour, Consumption Pattern, Durable 

goods, Literature review. 
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1. Introduction 

The consumption patterns of durable goods in India have undergone substantial changes 

over recent decades. India, being one of the fastest-growing economies in the world, has 

experienced a notable transformation in the way its population acquires and utilizes durable 

goods. Durable goods, which are items that provide utility over a long period rather than being 

used up quickly, include products such as refrigerators, televisions, washing machines, 

furniture, and automobiles. Gaining insight into the consumption trends of durables in India is 

essential for businesses, policymakers, and academics alike, as it offers valuable knowledge 

regarding consumer behaviour, market dynamics, and the underlying drivers that shape the 

demand for these goods. This research paper seeks to present a detailed literature review on the 

consumption habits of durables in rural India, analysing several socio-economic, cultural and 

psychological elements influence consumer choices in the context of a swifty changing market 

environment.  

In India, demand for durable goods has been driven by several influential factors, 

including economic growth, urban expansion, rising disposable incomes, and a shift in 

consumer aspirations. The Indian consumer market is highly diverse, presenting both 

opportunities and challenges for businesses attempting to tap into this sector. The economic 

reforms of the 1990s, which introduced liberalization, have significantly transformed the 

market, opening doors for both local and international brands. With the rise of the middle class 

and the increasing accessibility of financing options, a larger portion of the population is now 

able to afford durable goods that were once considered luxury items.  

Cultural influences and lifestyle changes have also played a crucial role in shaping 

consumption behaviours. The aspiration for social status and the influence of peer groups are 

prominent factors in shaping consumer choices, especially in urban and semi-urban regions. 

The growing presence of digital media and the expansion of e-commerce have made consumers 

more knowledgeable about the products they purchase, leading to a shift toward more advanced 

and premium durable goods. However, challenges remain, particularly due to regional 

differences, income disparities, and variations in consumer preferences between urban and rural 
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areas, making it essential to fully understand the nuances of consumption patterns in the 

country.  

This literature review aims to explore numerous academic studies, market reports, and 

consumer surveys to provide a deeper understanding of the forces influencing the consumption 

of durables in rural India. The review will be organized into several segments, beginning with 

an overview of India's economic landscape and its impact on consumer behaviour. It will then 

focus on key factors such as income distribution, urbanization trends, and cultural shifts, before 

moving on to the roles of advertising, brand perception, and financing options in shaping 

consumption behaviours. The paper will conclude with a synthesis of the findings and offer 

recommendations for future research in this area.  

Overall, the consumption of durable goods in India is a complex phenomenon shaped 

by an interplay of economic, social, cultural, and technological factors. A comprehensive 

understanding of these patterns is crucial for businesses that aim to address the changing 

demands and preferences of Indian consumers and for policymakers who seek to develop 

strategies for promoting sustainable consumption. This research paper will provide an in-depth 

review of the existing literature on this subject, offering important insights into the rapidly 

changing landscape of durable goods consumption in rural India. 

  

2. Literature Review on Consumption Patterns of Durable Goods in Rural India  

The consumption of durable goods in India has undergone substantial changes over the 

years, influenced by a range of economic, social, cultural, and technological factors. This 

section presents a review of existing literature on the factors that shape durable goods 

consumption in rural India, focusing on key drivers such as economic growth, urbanization, 

income inequality, evolving consumer preferences, and the impact of digitalization and 

financing.  

 

Name of Author(s) 

& Year 

Research Paper Title 

& Area of study 

Sample 

Size 

Key Factors Findings 

Dr. Manoj Bisht, Dr. 

Kailash Saklani, & 

Swati Anand (2010) 

“Factors affecting the 

selection of a product” 

(Uttarakhand) 

300 Demographic 

factors impact 

on product 

selection 

Brand is an 

important 

deciding factor of 

purchasing 

followed by cost, 
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credit facility, 

Gift, Discount & 

offers. 

Dr. K. T. Geetha 

(2011) 

“Consumption 

Patterns Among 

Selected Rural and 

Urban Households in 

Coimbatore City” 

100 Consumption 

pattern among 

the rural and 

urban 

households. 

Education, 

income, 

occupation and 

location were 

major 

determinants of 

consumption 

expenditure of the 

households. 

N. Ratna Kishor 

(2013) 

“A study on rural 

consumer behaviour 

towards consumer 

durable goods in 

India” 

600 Factors 

influencing 

purchase pattern 

Changing 

lifestyles, higher 

disposable 

income, 

awareness and 

affordable pricing 

have significant 

impact while 

change in 

purchase pattern 

towards durable 

goods. 

Arun Bhatia (2013) “Consumer behaviour 

towards durable goods 

in rural areas of 

Himachal Pradesh 

With special reference 

to induction stove” 

100 Factors 

influencing 

purchase 

behaviour 

The key factors 

influencing 

product selection 

by rural 

households are 

acceptability 

affordability, and 

awareness. 

Prof. Mridanish Jha 

(2013) 

“A comparative study 

of the buying 

behaviour of rural and 

urban consumers 

320 Factors 

influencing 

consumers for 

The primary 

factors that 

influence rural 

consumer’s 
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towards mobile phone 

in Bihar” 

purchase 

decision 

purchasing 

decisions include 

brand, product 

features, ease of 

use, quality, price, 

advertising, and 

after-sales service.  

Dr. K. Malar Mathi, 

& C. Saraswathi 

(2013) 

“A study on factors 

influencing rural 

consumer buying 

behaviour towards 

durable goods in 

Erode district” 

150 Socioeconomic, 

cultural and 

psychological 

factors 

influencing 

purchase Pattern  

Change in the 

lifestyle, increase 

in disposable 

income, financing 

options, increased 

advertisements 

have become 

influential factor. 

Prof. Yuvraj L. 

Lahoti, & Dr. Alfred 

S. J. Jacob (2013) 

“A study of Indian 

rural buying 

behaviour for selected 

consumer durables” 

(Satara District, 

Maharashtra) 

137 Rural buying 

behaviour, 

factors 

influencing 

consumer 

behaviour 

Consumer 

durables are 

heavily influenced 

by various 

economic, social, 

cultural, and 

psychological 

factors, including 

income level, 

product quality, 

price, guarantees, 

warranties, as well 

as the impact of 

reference groups, 

family, and 

friends. 

N. N. Patel, & 

Jaykumar R. Joshi 

(2013) 

“An empirical study of 

purchase pattern 

consumer durable 

products with special 

100 Sources of 

information, 

factors affecting 

purchase of 

The key factors 

influencing the 

purchase decision 

of consumer 

durable goods 
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reference to Anand 

district” 

consumer 

durables 

include the 

company or band 

name, guarantee, 

warranty, price, 

and after-sales 

service. 

Additionally, 

sources of 

information such 

as authorized 

dealers, expert 

advice, TV as a 

medium, and the 

influence of 

friends, relatives, 

and neighbours 

play a significant 

role in the 

decision-making 

process. 

P. Sathya, & C. 

Vijayasanthi (2013) 

“Consumer behaviour 

towards consumer 

durable goods in 

Thiruvarur district” 

50 Buying 

behaviour, 

factors 

influencing 

consumers 

towards durables 

Price and quality 

followed by 

offers/discounts 

and brand image 

are the preferable 

factors in purchase 

of consumer 

durables. 

Shumeet Kaur, & 

Ashita Chadha (2013) 

“Consumer behaviour 

for durable goods: a 

case study of rural 

Punjab” 

41 Factors affecting 

purchase of 

consumer 

durables 

The important 

factors in purchase 

of consumer 

durables are 

technology, price, 

product quality, 

after sales 

services, product 
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efficiency, easy 

availability and 

features of 

product. Among 

all Price & 

Technology 

respectively are 

important for 

purchase decision. 

Dr. N. Ratna Kishor 

(2014) 

“Rural consumer 

behaviour towards 

consumer durable 

goods in india (case 

study of six villages in 

Guntur district)” 

600 Consumer 

behaviour  

Important factors 

in buying process 

are price and 

quality and most 

influencing 

component is 

opinion on others 

in selecting brands 

followed by 

advertisement and 

display board. 

Aamir Hasan (2014) “Consumer brand 

preference for 

consumer durable 

goods with reference 

to Lucknow district” 

35 Factors 

influencing 

brand preference  

Quality, 

technological 

advancements, 

and a wide range 

of brands at 

various price 

levels are key 

factors for price-

sensitive 

consumers. 

Among all quality 

has emerged as 

dominant factor. 

P. Neethikumar, & Dr.  

T. Aranganathan 

(2014) 

“Determinants of 

consumer behavior 

towards durable 

100 Factor 

influencing 

Social, economic, 

and cultural 

elements play a 
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goods, a case study of 

home appliances” 

consumer 

behavior 

significant role in 

shaping consumer 

behaviour when it 

comes to 

purchasing 

durable goods. 

R. Rajeswari, & P. 

Pirakatheeswari 

(2014) 

“A Study on 

Consumer Behaviour 

and Factors 

Influencing the 

Purchase Decision of 

Durable Goods with 

Reference to Salem 

District” 

50 Factors 

influencing 

consumers in 

purchase 

decision 

The important 

influencing 

factors in the 

selection and use 

of consumer 

durable goods are 

price, quality, 

brand image & 

model/design of a 

product. 

Amreek Singh, & 

Vakil Singh (2014) 

“Factors affecting 

buying behaviour of 

rural consumers” 

(Kurukshetra district) 

146 Factors affecting 

buying decisions  

Price, quality, 

warranty, 

advertising, brand, 

recommendations 

from friends, and 

packaging are all 

crucial factors 

when making 

purchase 

decisions and will 

vary with age and 

income of the 

consumer. 

Dr. Manoj Singh 

Bisht (2014) 

“Factors influencing 

buying decision of 

rural consumers” 

(Dehradun District) 

300 Factors 

influencing 

buying decision 

Brand selection is 

mainly 

determined within 

het family. 

Education, 

occupation, and 

income being the 
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most influential 

factors in buying 

decision. 

Zeeshan Amira, & Ali 

Ghufran (2015) 

“Changing lifestyle 

and consumption 

patterns of Indian rural 

households: an 

analytical study” 

(Lucknow city, Uttar 

Pradesh) 

200 Factors 

influencing 

lifestyle and 

consumption 

pattern  

The lifestyle 

changes in rural 

households are 

positively 

influencing their 

consumption 

patterns, with a 

greater emphasis 

on utility-driven 

consumption. 

Dr. Seema Laddha 

(2015) 

“Rural consumer 

buying behaviour and 

brand awareness of 

durable products” 

(Jhunjhunu, 

Rajasthan) 

100 Consumer 

buying 

behaviour of 

durable products 

The awareness 

and knowledge of 

rural consumers 

regarding 

products and 

brands have a 

considerable 

influence on their 

purchasing 

behaviour. 

Sanjay Kumar Joshi 

and Satish Chandra 

Pant (2015) 

“Consumerism in 

rural India: A study on 

buying behaviour for 

consumer durables” 

(among rural populace 

in Northern India) 

157 Buying 

behaviour for 

consumer 

durables 

Higher disposable 

income, Better 

infrastructure and 

improving 

business 

environment are 

important factors 

in rural areas for 

their purchase 

decision. 

Dr. S. 

Saravanakumar, & M. 

Nithyadevi (2016) 

“A study on consumer 

behaviour of women 

in durable goods -with 

50 Buying 

behaviour of 

women 

Enhancements in 

quality and after-

sales services 
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special reference to 

Pollachi Taluk” 

consumers 

towards durable 

goods 

significantly 

impact the 

demand for 

durable goods. 

Ramnath H. R., & Dr. 

Dinkar G. (2016) 

“An empirical study 

on rural consumers 

perception towards 

consumer durables” 

(Tumkur District, 

Karnataka) 

120 level of 

awareness, 

factors 

influencing 

purchasing 

decision 

A very small 

proportion of the 

rural population is 

aware of durable 

goods and prefer 

to buy products 

which have high 

functionality, 

affordability and 

suited for rural 

conditions 

Dr. Mayuri Jonathan 

Farmer (2016) 

“Changing demand 

for consumer durables 

(with special reference 

to rural consumer 

behavior)” 

(Gandhinagar district) 

668 Buying 

behaviour of 

rural consumer 

The consumers 

were not highly 

focused on price: 

instead, they 

prioritized product 

quality. 

Additionally, 

educational 

background 

affects attitudes 

and perceptions 

towards product 

choices, which 

often vary 

depending on 

family size. 

Dr. A. Arumugam, & 

M. Josephine 

Rebecca (2016) 

“A study of consumer 

buying behaviour on 

durable goods in 

Tuticorin city” 

120 Consumer 

awareness, 

factors 

influencing 

The key factors 

influencing the 

choice of durable 

goods were price 

and durability, 
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consumer 

behaviour 

followed by brand 

reputation. 

Consumers are 

somewhat aware 

of the products 

they purchase. 

Mrs. M. Hemalatha, 

& Dr. P. Parimaladevi 

(2016) 

“A study on consumer 

buying behaviour of 

durable goods in 

Erode district with 

special reference to 

refrigerators” 

150 consumer 

buying 

behaviour of 

consumer 

durable 

Consumers tend to 

make purchases 

on credit from 

multi-brand 

stores, with price 

being a key 

influencing factor. 

Ramnath H. R., & Dr. 

Dinkar G. (2017) 

“A Study on rural 

consumers 

expectations and 

buying behaviour of 

consumer durables” 

(Tumkur District, 

Karnataka) 

60 Consumer 

buying 

behaviour 

Rural consumers 

typically when 

choosing 

products, with the 

concepts of 

standard of living 

and comfort being 

of secondary 

importance to 

them. 

Rithvikaa K., & 

Anitha Ramachander 

(2017) 

“Rural and urban 

consumer buying 

behaviour with special 

reference to durable 

goods: a literature 

survey” 

- Consumer 

buying 

behaviour 

In rural areas, 

education levels, 

awareness of 

products, and 

disposable income 

tend to be lower 

compared to urban 

areas. For rural 

consumers, brand 

reputation, price, 

and after-sales 

service play a 

significant role in 
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purchasing 

decision. 

Dr. R. Dharmaraj 

(2017) 

“A study on consumer 

buying behaviour 

towards durable 

products in Arni 

Tiruvannamalai Dist. 

Tamandu” 

100 Consumer 

buying 

behaviour 

Advertisement 

across various 

media is often 

seen as a valuable 

source of 

information when 

it comes to 

durable products. 

When purchasing 

durables, 

consumers 

primarily consider 

factors such as 

quality and price. 

Dr. Ravindra Kumar, 

& Alka Chaudhary 

(2017) 

“Factors affecting 

buying behavior of 

Indian rural 

consumers” 

- Factors affecting 

buying decisions 

Rural consumers 

take into account 

factors such as 

culture, product 

packaging, price, 

family size, age 

and advertising 

when making 

purchase 

decisions. The 

influence of price 

and quality on 

their buying 

behaviour 

increases notably 

with age and 

income, and this 

impact tends to 

vary depending on 

these factors. 
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P. Sathya, & Dr. R. 

Indirajith (2018) 

“A study on purchase 

behavior of consumer 

durable goods with 

special reference to 

Tiruvarur District” 

145 Factors affecting 

purchase 

behaviour 

The demographic 

characteristics of 

consumers are not 

strongly linked to 

their awareness of 

product attributes, 

but they do expect 

a high level of 

satisfaction from 

the brand they 

choose to 

purchase. 

Amit Nigam (2018) “Consumer purchase 

of consumer durables” 

(Gwalior city) 

50 Factors affecting 

purchase 

decision 

When purchasing 

durable  products, 

key factors 

include the 

company or brand 

name, guarantee 

or warranty, price, 

and after-sales 

services. 

Dr. R. Manikandan & 

S. Gowthami (2018) 

“Rural customers 

awareness, 

preferences and 

satisfaction towards 

selected home 

appliances” 

(Coimbatore city) 

205 Awareness, 

preference and 

satisfaction of 

rural consumer 

The factors that 

influence 

consumer 

preferences 

include specific 

cost benefits, 

technological 

aspects, 

promotional 

strategies, socio-

cultural elements, 

and trust. 

Additionally, 

demographic 

factors such as 
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age, occupation, 

education, 

income, and 

family structure 

also play a 

significant role. 

Ashish Kumar 

Mishra (2018) 

“Indian rural 

consumer’s perception 

and their buying 

decisions” 

(Balrampur, Uttar 

Pradesh) 

100 Consumer 

buying 

behaviour 

Rational thing, 

personal 

experience, and 

the level of utility 

are shaped by the 

evolving tastes 

and preferences of 

the younger 

generation. The 

quality of the 

product and its 

easy accessibility 

are key factors 

that significantly 

influence the 

purchasing 

behaviour of rural 

consumer.  

Prof. (Dr.) Subhash 

M. Vadgule (2018) 

“A study of 

consumers’ behaviour 

of durable products in 

rural area: with special 

reference to 

Ahmednagar District 

of Maharashtra State” 

120 Awareness, 

satisfactory 

level, Factors 

influencing 

purchase 

behaviour 

Most of 

consumers are 

aware of durables 

goods and having 

low level of 

satisfaction 

regarding durable 

goods. Nearness is 

considered the 

most important 

factor when it 

comes to 
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purchasing 

durable goods. 

Dr. G. Sakthivel, & 

K. Nachimuthu 

(2019) 

“A study on rural 

consumers 

satisfaction towards 

durable goods in 

Erode District” 

250 Awareness level, 

level of 

satisfaction 

towards durables 

The quality and 

pricing of 

products are 

highly valued, 

with attributes 

such as durability 

and customer 

service also being 

well-regarded by 

rural consumer. 

Overall, there is a 

moderate level of 

satisfaction with 

the features of 

durable products, 

with consumers 

expressing high 

contentment 

regarding the 

quality, price, and 

design. They are 

also satisfied with 

the advertisements 

and the durability 

of the products. 

C. Parimala, & Dr. L. 

Leo Franklin (2019) 

“A study on consumer 

behaviour in 

purchasing of durable 

products with special 

reference to 

Pudukkottai District” 

- Factors affecting 

buying 

behaviour  

Consumers shows 

a strong 

preference for 

well-known 

brands and tend to 

favour high-value 

durable products 

from established 

brands. 
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Dr. Jyoti Rana, & 

Priti Jha (2019) 

“Factors influencing 

consumer buying 

behavior towards 

durable (white) 

products” (Delhi – 

NCR) 

150 Factors affecting 

buying behavior 

The key factors in 

purchasing 

durable products 

include price, 

warranty, energy 

efficiency, and 

after-sales service. 

Priyadarsini Patnaik 

(2020) 

“A study on changing 

pattern of rural 

consumers’ buying 

behaviour” 

(Bhubaneswar) 

150 Buying pattern 

of rural 

consumers, 

purchase 

decision 

Rural consumers, 

with increased 

disposable income 

and greater 

awareness, now 

seek higher-

quality products. 

They ae becoming 

more brand-

conscious and are 

no longer limited 

to traditional, 

trusted brands. 

Rupali Talukdar, 

Debashree Kashyap, 

Malabika Kalita, & 

Jayashree Borodoloi 

(2020) 

“Factors influencing 

the decision to 

purchase consumer 

durable goods – A 

study in Assam” 

100 Factors 

influencing 

purchase 

decision 

Income and need 

considered the 

most influencing 

factor for the 

purchase decision. 

Karishma Gajendra, 

Dr. J. Gajendra 

Naidu, Kishore Jatty 

Gajendra, & Kishan 

Jatty Gajendra (2020) 

“A study of rural 

consumers perception 

towards consumer 

durables in 

Karnataka” 

1000 Buying 

behaviour of 

consumer 

Rural consumer 

tend to prefer 

durable goods that 

are easy to repair, 

reusable, and 

serve multiple 

purposes and 

affordability plays 

key role in 

purchase decision. 
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M. Hajeera Begam, & 

Dr. V. Jaisnakar 

(2020) 

“A study on consumer 

behavior in consumer 

durables goods with 

reference to 

Tiruchirappalli” 

120 demographic 

variable, factor 

influencing 

buying behavior 

of consumer 

durable goods 

There is no 

notable variation 

in consumer 

behaviour based 

on different 

demographic 

factors and 

quality, and brand 

name are two 

important 

influencing 

factors. 

Rahul Kumar & Md. 

Shahnawaz Abdin 

(2021) 

“Changing paradigms 

of rural consumer 

behaviour for durable 

products in India” 

220 Factors affecting 

purchase 

behaviour 

The brand name, 

product features, 

warranty, culture 

and tractions 

significantly 

influence the 

purchasing 

behaviour of rural 

consumers. 

Rajeshwari Desai, 

Shobha Kasar and 

Suprita Pawar (2022) 

“A study on purchase 

behaviour of 

consumer durable 

goods” (Dharwad 

city) 

120 Factors 

influencing 

purchase 

behaviour 

Durability, price 

and quality are the 

key factors that 

influence 

consumer 

purchasing 

behaviour. 

Dr. Muthe Srinivas 

(2023) 

“A study on factors 

influencing the 

decision to purchase 

consumer durable 

goods Hyderabad” 

100 Factors 

influencing 

purchase 

decision 

Purchasing 

decisions of 

consumer are 

mainly influenced 

by income, 

necessity and 

family choice. 
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T. Lakshmanasamy 

(2024) 

“Demand for 

consumer durables in 

India: quantile 

regression estimation 

of household 

expenditure on 

durable goods” (Tamil 

Nadu) 

5442 level and pattern 

of consumer 

expenditure 

There is a positive 

correlation 

between income 

and spending on 

durable goods, 

while family size 

aha s a negative 

impact on durable 

goods 

expenditure. 

Anamika Sangwan 

(2024) 

“Consumer buying 

behaviour of 

consumer durables 

goods: a synthesis of 

recent literature” 

54 

studies 

Factors 

influencing 

purchase 

behaviour 

The purchase 

behaviour of 

durable goods is 

influenced by 

demographic 

factors, which 

includes 

education, 

income, age, 

occupation, 

gender, marital 

status, product 

attribute factors 

like quality, 

appearance, price, 

brand name, after-

sale service, 

guarantee, 

warranty, product 

features, discount 

and offers and 

social factors like 

family, friends, 

reference group 

and social status.  
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Ms. Deepa Bhatia & 

Dr. Kalpesh D. Naik 

(2024) 

“An empirical study 

on brand preference 

and customer 

satisfaction of selected 

household durables in 

Vadodara City” 

100 Consumer 

purchase 

behaviour 

The most 

important factors 

motivating 

consumers in the 

purchase of 

durables were 

company 

reputation, brand 

name, technology 

model/design, and 

after-sales service. 

Jitendra Sisodiya, & 

Dharmaraj Solanki 

(2024) 

“A study on factors 

affecting consumer 

buying behaviour 

towards consumer 

durable” 

106 Factors affecting 

buying 

behaviour 

Recommendations 

from family and 

friends are the 

most influential 

factors affecting 

buying decisions. 

 

3. Economic Growth and Its Influence on Durable Goods Consumption  

India’s rapid economic growth, particularly following the liberalization of the 1990s, 

has played a central role in transforming the consumption of durable goods. According to 

Srinivasan (2009), liberalization significantly improved the availability and affordability of 

durable goods, opening up the market to both domestic and international companies. The Indian 

Brand Equity Foundation (IBEF, 2021) reports that India’s consistent GDP growth has 

substantially increased household incomes, leading to a larger middle class with greater 

purchasing power. This trend has fuelled the demand for durable goods, especially in urban 

centres where purchasing capacity is higher.  

However, while per capita income has risen, the distribution of wealth remains uneven. 

As noted by Ghosh (2016), the middle class drives much of the demand for durable goods, 

while wealthier consumers tend to seek premium, advanced products. Conversely, low-income 

groups, especially in rural regions, face affordability challenges that limit their access to durable 

goods. These disparities have resulted in a segmented market, with distinct consumption 

patterns between urban and rural populations.  
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4. Urbanization and Changing Lifestyles  

Urbanization is another key factor influencing the demand for durable goods. As India 

continues its transition from rural to urban living, consumers' lifestyles, priorities, and 

purchasing behaviours have evolved. Mukherjee (2015) points out that urban residents are 

more likely to purchase durable goods due to better access to retail outlets, financing options, 

and after-sales support. The growing middle class in urban areas has also increased demand for 

products such as refrigerators, air conditioners, washing machines, and automobiles, reflecting 

a shift in both lifestyles and consumer aspirations.  

The structure of urban households is also changing. According to Rajendran (2014), 

nuclear families and dual-income households are driving the demand for appliances that offer 

convenience and efficiency, such as washing machines, refrigerators, and microwave ovens. 

These households typically have higher disposable incomes and are more inclined to invest in 

products that improve their standard of living.  

Moreover, the aspiration for social status plays a significant role in influencing 

consumption patterns, particularly among urban middle-class families. As urban consumers 

become increasingly aware of global trends, the desire for premium durable goods, such as 

high-end refrigerators, smart televisions, and other advanced technologies, has grown. A 

KPMG (2018) survey indicates that urban Indian consumers are heavily influenced by 

advertising and brand image, which drives their preference for high-quality, branded products.  

 

5. Income and Regional Disparities  

Income levels are crucial in determining the consumption of durable goods. Research 

by Sheth and Mittal (2004) highlights that higher-income groups are more likely to purchase 

durable goods due to their increased affordability, particularly in urban areas, where rising 

incomes have expanded the consumer base.  

However, regional disparities continue to influence consumption patterns significantly. 

Rural India, in particular, shows lower levels of durable goods ownership compared to urban 

areas. A report by the National Council of Applied Economic Research (NCAER, 2020) 

highlights that while urban areas have seen a sharp rise in the purchase of durable goods, rural 

India remains underserved. This divide is particularly evident in categories such as electronics 

and automobiles, where rural areas exhibit lower levels of penetration and more conservative 

spending habits.  
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Rural consumption is largely driven by affordability and access to credit. Many rural 

consumers rely on seasonal incomes, such as from agriculture, which impacts their ability to 

make large purchases. Research by Sinha and Puranik (2017) suggests that financing options, 

including loans and subsidies, have been effective in promoting the consumption of durables in 

rural areas. Nevertheless, challenges such as limited infrastructure, market access, and financial 

literacy persist, limiting the reach and impact of such financing initiatives.  

 

6. Digitalization and Growth of E-Commerce  

Digitalization has revolutionized the way consumer purchase durable goods in India. 

The growth of e-commerce platforms like Amazon, Flipkart, and Snapdeal has expanded the 

availability of durable goods to markets beyond major cities, reaching smaller towns and rural 

regions. PwC (2020) reports that these platforms have simplified the process for consumers to 

compare prices, access product details, and make well-informed purchasing choices. 

The digital revolution has also affected consumer preferences. As more consumers turn 

to online platforms for research and comparison, there is a growing preference for 

technologically advanced products that offer convenience and functionality. Delloite (2019) 

reports a rising demand for smart home appliances, such as smart TVs, air conditioners, and 

energy-efficient refrigerators. This trend is particularly evident in urban areas, where consumers 

are more technologically advanced and eager to invest in the newest products.  

In addition, online reviews and ratings are increasingly influencing purchasing 

decisions. Nielsen (2018) reveals that Indian consumers rely heavily on online reviews and 

social media opinions when buying durable goods, reflecting a global trend toward more 

informed and autonomous purchasing decisions. This shift toward digital shopping is also 

creating a more transparent and competitive marketplace.  

 

7. The Impact of Advertising and Brand Perception  

Advertising plays a key role in influencing consumer perceptions and generating 

demand for durable goods. Companies in the durable goods sector invest significant resources 

in advertising campaigns, utilizing both traditional media (television, print) and digital 

platforms (social media, websites) to raise brand awareness and create loyalty. Kumar and 
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Koshy (2015) emphasize that effective advertising has been instrumental in influencing 

consumer behaviour, especially in the urban market.  

Brand loyalty is a major factor in the durable goods sector, particularly in urban areas. 

According to Aaker (1996), consumers in India are increasingly turning to well-established 

and trusted brands when purchasing durable goods. Consumers are more likely to invest in 

products from these well-known brands, which are perceived as reliable and of high quality. 

  

8. Financing Options and Consumer Credit  

The availability of financing options has become a key factor in the consumption of 

durable goods in India. The introduction these financing options and schemes such as personal 

loans, credit cards, and Buy-Now-Pay-Later have made it easier for consumers to purchase 

high-cost items, such as automobiles, electronics, and household appliances. Chatterjee (2017) 

highlights the importance of easy credit in expanding access to durable goods, especially for 

the middle-class population, which might otherwise struggle with large upfront costs.  

Moreover, the focus on financial inclusion has made it easier for consumers in semi-

urban and rural areas to access financing for durable goods. According to Nair and Gupta 

(2018), financing options have become particularly popular in rural and semi-urban markets, 

where traditional savings are insufficient to support large, one-time purchases. 

 

9. Conclusion 

This research paper presents a review of the literature from the past 15 years (i.e., 2010-

2024) reveals that there are various factors which affect the consumption patterns of durable 

goods in rural India. Demographic factors, including gender, age, education level, income level, 

occupation, and marital status of consumer, play a crucial role in shaping these patterns. 

Product-related factors like quality, appearance, price, brand name, after-sales services, 

guarantees, warranties, product features, and promotional discounts also contribute to consumer 

choices. Additionally, social factors such as family, friends, reference groups, and social status 

influence purchasing decisions. It has also been observed that consumers from rural and urban 

areas exhibit different purchasing behaviours when it comes to durable goods. Therefore, 

marketers need to tailor their strategies to address the unique needs of both rural and urban 
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markets. The literature further highlights a shift in consumer behaviour towards more affluent 

consumption patterns, indicating a transition in purchasing habits over time. 

The consumption of durable goods in India is shaped by a complex set of economic, 

cultural, and technological factors. Economic growth, urbanization, and rising disposable 

incomes have contributed to a significant increase in demand for durables. However, regional 

disparities, income inequality, and barriers to access still pose challenges, particularly in rural 

regions. The rise of digitalization, e-commerce, and advertising has shifted consumer 

preferences, making them more informed, tech-savvy, and brand-conscious. Understanding 

these various factors is critical for businesses aiming to tap into the Indian durable goods market 

and for policymakers seeking to design inclusive strategies that promote sustainable 

consumption.  
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